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NAME OF PROGRAM: “Swing into Spring” 
 
Installation:  Fort Wainwright, Alaska 
 
Provide a description of your program as it would appear in a brochure: 
Swing into spring offers to the community a way to break the cabin fever blues.  Pick up 
your daisy link bracelet and save dollars at the arts and crafts center. 
 
Program Motivator: What was your Program in a Bag Item?): 
Plastic bracelet, 8 daisy links 
 
Target Audience:  Installation wide 
 
Location & Setting: 
Spring at the Arts & Crafts Center 
 
Program Goals & Objectives/Highlights of Program: 
Motivate staff and patrons to visit the arts & crafts center. 
Break the Cabin Fever Blues 
Each daisy can act as a token for free user fees.  The store clerk will clip a daisy from the 
chain in exchange for that days shop fees.  This will allow the customers up to 8 free 
visits in the months of April and May.  This will increase customer usage as well as 
increased sales.  The staff will add extras: show and go demos; new craft classes; 
introduction to new summer hours of operation schedule.  New classes: basket weaving; 
decoupage boxes; quilting in a day; water color; stamping and scrap booking; jewelry and 
beading.  All classes will have a fee attached, but discounted when a daisy chain link is 
presented. 
 
Promotion Methods/Types of Media: 
Flyers 
Balloons 
Multi-craft baskets for main drawing 
CAC meeting 
New Comers Brief 
TV marquee 
 
Sponsorship: 
Local artist will volunteer to teach craft classes 
 
Budget Summary:  Gross Income 50% increase in user fees, Expenses $125.00, 
NIBD 25% or + increase 
 
POC: Joanne Langseth, Director Arts & Crafts, Fort Wainwright, Alaska 
DSN: 353-7520, Commercial Phone: 907-353-7520 
E-mail Address:  Joanne.Langseth@Wainwright.Army.Mil 
 



NAME OF PROGRAM: “Transform Your Life….READ!” 
 
Installation: Fort Detrick, Maryland 
 
Provide a description of your program as it would appear in a brochure: 
Grow from a caterpillar to a butterfly by reading five books in five weeks.  Complete 
each section caterpillar on our bookmark by reading one book and win prizes and a 
certificate of completion.  Stop by the library anytime and pick up a bookmark.  Reading 
challenge takes place from 8 March – 9 April.  
 
Program Motivator: What was your Program in a Bag Item?): 
Caterpillar 
 
Target Audience:  6-18 Yrs 
 
Location & Setting:  Library/Youth Services 
 
Program Goals & Objectives/Highlights of Program: 
In conjunction with National Library Week, Fort Detrick Recreation Delivery System 
Program Team partnered with our Library and Education Center to offer:  Transform 
Your Life…READ!    
Participants are asked to read one book a week for five weeks from a suggested list of 
books (age specific), one book for every section of the caterpillar.  Bookmarks will be 
given to all participants to record the books they read and verified by a parent, librarian 
(from any library) or Youth Services Staff.  One space is signed off for visiting the Fort 
Detrick Library as a bonus.  Participants can choose any book from the suggested list, or 
of their choice but it will need to be verified as age appropriate by a librarian or Youth 
Services Staff. 
The completed Bookmarkers are turned into the Library or Youth Service Staff (for 
Youth Service participants) for a Spring Into Reading T-shirt.  The Garrison Commander 
at the Library Open House will present certificates of completion on 22 April during 
National Library Week.  A drawing will also be held with the completed bookmarks for a 
$25.00 certificate to Borders Bookstore for each age group. 
To market the program a presentation will be given at Youth Services on 8 March once 
for the morning group and once for the afternoon group to explain the program.  A guest 
reader will be part of the presentation to start the program off.  Library personnel will be 
on hand with books from the suggested list for the Youth Service children to actually 
check out the books.  Library personnel will be bringing the books once a week to Youth 
Services for children who can’t get to the library. 
 
Promotion Methods/Types of Media: 
Flyers 
E-mail 
Post newspaper 
Newsbriefs 
Presentation at Youth Services 



MWR Council Meeting 
Unit representatives for MWR 
 
Sponsorship: None 
 
Budget Summary:  Gross Income, None, Expenses, $500.00 
 
POC:  Carol Kowta  
DSN: 343-3237, Commercial Phone: 301-619-3237  
E-mail Address:   carole.kowta@amedd.army.mil 



NAME OF PROGRAM: “NFL Sunday Night Golf League” 
 
Installation:  Bad Aibling Station, Germany 
 
Provide a description of your program as it would appear in a brochure: 
“Chute” into the NFL Sunday Night Indoor Golf in the Army’s one and only Full Swing 
Golf Simulator.  Get your four person teams together and enjoy watching two different 
live NFL football games on two 31 in. TV’s while playing one of thirty-eight of the 
worlds top courses, from Pebble Beach to the Old Course at St. Andrews.  The regular 
season will correspond with the NFL regular season; playoffs will correspond with the 
NFL playoffs and the championship will culminate on Super Bowl evening before the big 
game with a party for everyone.  Cost per team is $300.00 and a different format will be 
played each week.  League is limited to six teams, so sign up today! 
 
Program Motivator: What was your Program in a Bag Item?): 
Plastic figure with a parachute holding a club 
 
Target Audience:   
Soldier and Civilian ID cardholders 
 
Location & Setting: 
Full Swing Golf Simulator in a former dilapidated racquetball court. 
 
Program Goals & Objectives/Highlights of Program: 
To promote the Full Swing Golf Simulator and to provide a unique program that 
promotes camaraderie and relaxation to the troops and civilians at Bad Aibling Station. 
Since we are in Europe and NFL football comes on at 1800 this program creates an 
opportunity to generate income in a time frame that normally doesn’t generate income.  
Highlights of the program are awards and prizes for the top three teams, a Super Bowl 
party at the end catered by the base club, there is a vending machine also in the simulator 
that has sandwiches, chips, soft drinks and beer that is also a resale revenue generator. 
 
Promotion Methods/Types of Media: 
Flyers 
Base newspaper 
Electronic message board 
Invitation sent to all golfers in the base golf society 
A free “Kickoff” scramble tourney 
Golfing figures with parachutes were given as trophies. 
 
Sponsorship: 
Sponsorship from local golf courses, local golf shops, and AAFES 
 
Budget Summary:  Gross Income, $3,000, Expenses, $2,000, NIBD, $1,000 
 
POC: John Enterman  



DSN: 441-3886  
Commercial Phone: 01149-8061-38-5723  
E-mail Address:  entermanj@bas.army.mil 



NAME OF PROGRAM: “Hands of the Community” 
 
Installation:  Presidio of Monterey 
 
Provide a description of your program as it would appear in a brochure: 
Program has the local Youth Services/CDC/CAC and ACS start a campaign to collect 
hand prints and hand written notes of family members on flags made out of sheets to 
show their support of our troops in Iraq.  Materials needed: sheets, plywood, sawhorse, 
paint and permanent markers, boxes and labels. 
 
Program Motivator: What was your Program in a Bag Item?): 
Plastic hand clapper 
 
Target Audience:   
Community and soldiers in Iraq 
 
Location & Setting: 
Throughout the community: AAFES; Chapel, Commissary; Dining Facilities; Clubs; 
Recreation Center; ACS; Youth Services 
 
Program Goals & Objectives/Highlights of Program: 
Develop community spirit 
Boost soldier and family morale 
Strengthen Army Core Values 
Increase self value 
Makes you feel good 
 
Promotion Methods/Types of Media: 
 
Sponsorship: 
 
Budget Summary:  Gross Income, $0, Expenses, $200.00, NIBD, -$200.00 
 
POC: Keith Colbert 
DSN: 768-6995 
Commercial Phone: 831-242-6995  
E-mail Address:  keith.colbert@monterey.army/mil 



NAME OF PROGRAM: “Jump Into Pottery” 
 
Installation: Fort Rucker, Alabama 
 
Provide a description of your program as it would appear in a brochure: 
Youth pottery class.  This program is designed to help youth learn more about pottery, 
various craft activities and become more aware of different military careers especially 
paratroopers while having fun.  Pottery helps individuals to relax while having fun 
creating unique items. 
 
Program Motivator: What was your Program in a Bag Item?): 
Toy Paratrooper 
 
Target Audience: Children ages 7-12 
 
Location and Setting:  Fort Rucker Craft Center, pottery and ceramic areas. 
 
Program Goals & Objectives/Highlights of Program: 
Be aware of one military career (paratroopers) 
Recognize the colors, crests, and insignia of a few of the Army’s Paratrooper Regiments 
such as: the 11th Infantry Regiment of the 1st Battalion, 507th Infantry; and 3rd Battalion, 
504th Parachute Infantry Regiment “Blue Devils” 
Make a clay figure of a paratrooper 
Make and paint a Paper Mache parachute 
 
Material and Supplies:  
Crayola Model Magic© 
Clay 
Acrylic paint 
Paper clips 
Newspapers 
Liquid starch 
Balloons 
Yarn 
 
Procedure: 1st Session 
1.  The teacher will open the lesson by explaining to the children that there are many 
military occupations.  Discuss paratroopers and show insignia and crests of several 
paratroopers’ Regiments. 
2.  Students will form a basic figure using Crayola Model Magic© Clay (a paperclip will 
be placed in the backpack of the figure-this will be used to hook the parachute).  Air dry 
figures 
3.  Cut or tear 1 inch strips of newspaper and blow up balloon 
4.  Dip newspaper into liquid starch 
5.  Place newspaper strips onto the top half of balloon 
6.  Allow to dry 



2nd Session 
1.  Cut Paper Mache into shape of an open parachute 
2.  Punch holes into scallops 
3.  Paint parachute and figure with acrylic paint 
4.  Tie yarn into each hole of parachute 
5.  Attach all pieces of yarn to paper clip on the figure 
 
 
Promotion Methods/Types of Media: 
Craft Center Brochure 
MWR website 
Gate and electronic marquee 
Army flier 
Newcomers welcome 
Monthly events mailer 
 
Sponsorship: 
$200.00 Target Officers’ Wives Club and Wal-Mart 
 
Budget Summary:  Gross Income, $250.00, Expenses, $150.00 NIBD, $100.00  
 
POC: Evy D. Bludsworth, Chief Recreation Division, Fort Rucker, Alabama 
DSN: 558-3751 
Commercial Phone: 334-255-3751 
E-mail Address:  bludsworthe@rucker.army.mil 



 
NAME OF PROGRAM: Kids’ Fest 2004 – “Lighter than Air” 
 
Installation:  Fort Lewis, Washington 
 
Provide a description of your program as it would appear in a brochure: 
Kids’ Fest 2004 – “Lighter than Air” Balloons, bubbles, kites, airplanes and more.  There 
will be free hands on displays, activities, games, crafts and entertainment for kids of all 
ages.  Summit Skating Arena, Bowl Arena and Youth Fitness Zone, 15 April 1-5 PM. 
 
Program Motivator: What was your Program in a Bag Item?): 
A fluorescent yellow plastic propeller with a fluorescent magenta plastic rod 
 
Target Audience:   
Fort Lewis and McChord Air Force Base families 
 
Location & Setting: 
Fort Lewis, Skate Park and Youth Fitness Zone, Summit Indoor Roller Skating Arena, 
Bowling Center and adjacent parking area  All facilities are centrally located and within 
walking distance of each other. 
 
 
Program Goals & Objectives/Highlights of Program: 
Kids’ Fest is Fort Lewis’ annual gift to the communities’ children in celebration of the 
Month of the Military Child held the Thursday afternoon of the local spring break week.  
Kid’s Fest is a Recreation Delivery System (RDS) partnership that includes, but not 
limited to, Family Support ,Community Recreation Division, Community Operations, 
Sports, Library, Support Division, marketing, BOSS and Commercial Sponsorship.  It is 
a directed recreation program utilizing the different skill areas and expertise of the RDS 
members.  All activities are free to visitors - provided and supported by a wide variety of 
organizations and activities on Fort Lewis and the surrounding community.  The program 
follows a different theme every year, intended to both entertain and educate festival 
attendees.  This year’s theme, “Lighter than Air” offers possibilities for many types of 
activity. 
Visitors will enter the roller skating arena through a balloon arch.  Approximately 40 
booths inside the skating rink will offer hands-on activities about kites, paper airplanes, 
wind, balloon animals, butterflies, wind chimes, fans, flags, and much more.  Booths are 
sponsored, planned, and run by a wide variety of MWR and military organizations, 
sponsors, and special guests invited from off post, including Starbase Atlantis, an 
aerospace education program from Bangor Navy base and Creation Station, who will 
make windsocks from recyclables.  Musical entertainment will be provided by Buck and 
Elizabeth, Fort Lewis Youth Theatre Ensemble Spring Break Workshop Kids, and the 
Fort Lewis Beachwood School Age Center Choir.  Static displays outside in the parking 
lot will include military vehicles, inflatable bouncers, and a hot air balloon display. 
Teen activities are provided separately, beginning with a professional skateboard team 
demonstration in the skate park, followed by the Seattle/Boeing Flight Museum Flying 



Gizmo Show and Alka Seltzer Rocket program.  Karaoke, radio control blimp races and 
free bowling are provided in the bowling center.   
Promotion Methods/Types of Media: 
Flyers 
Posters 
Banners 
MWR website 
Reader boards 
Post newspaper 
Sponsorship: 
 
Budget Summary:  Gross Income, $0, Expenses, NAF $1,200, APF $2,000  
NIBD,-$1,200 
 
POC: Twylla Stewart,  
DSN: 357-3171 
Commercial Phone: 253-967-3171 
E-mail Address:  Twylla.stewart@lewis.army.mil 
 
 
 


